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Kick-Off

What is Wikipedia? 

How is its information built?

Is it trustworthy? 

Why?  |  Why Not?



What is Influencer Marketing?

• Influencer marketing:
• Aims to identify the main people who act as influencers in your niche so you can approach 

them to work with you to promote your brand.
• Leverages the influence of an individual in order to share your brand with a larger market
• Gives your audience a trusted voice to get to know your brand

• Influencer campaigns are where you work directly with an influencer to create a 
campaign focused on highlighting your brand’s message to the influencer’s audience.

• An influencer is someone who has the power to affect purchase decisions of 
others because of their authority, knowledge, position, and/or special 
relationship with their audience. Usually, this person has a significant following in 
a specific niche.





Thoughts?

This is a “new” 
product. 

Will you spend time 
to learn more?

Would you consider 
buying it? 

Why / Why not?

Think. Spend 2 minutes writing down some thoughts.
Pair. Find a partner
Share. Spend 2 minutes discussing with that partner
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Thoughts Round 2

Why did they select these 
individuals?

Now that you know more about them has 
your opinion (about buying) changed?

Why / Why not?



Common Objections

Risk
• Financial
• Time
• Social
• Psychological
• Self-Esteem

Skepticism
• Medium
• Message
• Source

• No Awareness
• No Need
• No Money
• No Urgency
• No Authority
• No Relationship

Influencer Marketing Done Right = Instant Credibility

Influencer Marketing can solve most of these issues



Credibility Considerations

Source (Influencer | Brand Persona)
• Trustworthiness

• Sincere 
• Honest
• Reliable

• Attractiveness
• Similarity
• Familiarity
• Likeability

• Authority
• Expertise in field

Medium (Channel)
• Interactivity
• Transparency

Message (Content)
• Consistency
• “Look”



Be the Influencer

Social Media Best Practice Considerations (Source, Medium, Message)

Be “yourself” / be unique Source, Message

Deliver “native” content Medium, Message

Consistency Message

Be focused / self-aware Source

Don’t interrupt the experience Message

Show empathy Message



Where to start?

• Determine goals for digital channel 
• Example: Increase awareness, Induce purchase, Reach new audience

• Consistent with firm goals – Integrated Marketing Communication (IMC)
• Measures (Key Performance Indicators)
• Different goals for different platforms?



Goals of Influencer Marketing

• Build/Strengthen relationships
• Create authentic content
• Drive engagement
• Drive traffic
• Promote behaviors (purchase product / 

follow page / share UCG)



Where to start?

• Define your target audience
• Define the best type of influencer for 

your brand 
• Celebrity influencers (famous for a reason 

other than social media)
• Macro-influencers (users that have >10,000 

followers)
• Micro-influencers (users with <10,000 

followers, but high levels of engagement)



Where to start?

• Find influencers that fit the bill
• Search using hashtags on relevant mediums
• Search authors of relevant blog articles
• Use an agency or tool 
• Build your relationship with your selected 

influencers.
• Collaborate with influencers

• Send free samples
• Provide giveaway products
• Ask for reviews
• Pay for sponsored posts
• Create partner content

• Measure results



Devin Super Tramp X Subaru



Rachel Ibbison X Tom’s of Maine



Peter McKinnon X James Coffee Co



Savannah Bananas X Their Players


