Cameron Duncan Nicol, Ph.D.
Assistant Professor of Marketing

ACADEMIC BACKGROUND

2017 Ph.D. The University of Mississippi, Oxford, MS, Marketing
2011 M.A.E.D. Union University, Jackson, TN, Education

2010 M.B.A. Union University, Jackson, TN, Business Administration
2007 B.S.B.A. Union University, Jackson, TN, Management
ACADEMIC EXPERIENCE

2016 - Present Assistant Professor, Union University

Courses Taught: Digital Marketing, Content Marketing, Marketing Strategy, Marketing
Research, Professional Selling, MBA Digital Marketing, MBA Marketing Strategy

2014-2016 Graduate Instructor, The University of Mississippi
Courses Taught: Marketing Principles

SELECTED PUBLISHED RESEARCH

Westbrook, K., Nicol, C.D., Nicol, J., Orr, D. (Forthcoming) “Effects of Leadership Style on Hindrance
Stressors, Burnout, Job Satisfaction and Individual Performance in a Nursing Unit” Journal of Healthcare
Management

Nicol, C.D., King, R., & White, D. (2020). “Root, Root, Root for the Home Team: The Persuasive Ability of
Salesperson Perceived Team Identification in the Buyer-Seller Dyadic Exchange” Marketing Management
Journal

Dong, B., Xu, H., Luo, J., Nicol, C.D., & Liu, W. (2020). Many roads lead to Rome: How entrepreneurial
orientation and trust boost the positive network range and entrepreneurial performance relationship. Industrial
Marketing Management

Kashmiri, S., Nicol, C.D. and Arora, S. (2019) “Me, Myself and I: Influence of CEO Narcissism On Firms’
Innovation Proclivity And Marketing Controversies” Journal of the Academy of Marketing Science

Kashmiri, S., Gala, P., & Nicol, C.D. (2019). “Seeking Pleasure or Avoiding Pain: Influence of CEOs'
Regulatory Foci on Firms' Strategic Emphasis and Corporate Social Responsibility” Journal of Business
Research

Kashmiri, S., Nicol, C.D. and Hsu, L. (2017). “Protecting Retailers Against Contagion: Exploring the Shielding
Role of Marketing in the Negative Spillover of the Target Customer Data Breach” Journal of the Academy of
Marketing Science

SELECTED RESEARCH IN PROGRESS

Nicol, C.D., Kashmiri, S., Gala, P. “The Face of Marketing: Using Facial Width-to-Height Ratio to Predict
CMO Success” Submitted to Journal of Research in Marketing and Entrepreneurship

Kashmiri, S., Gala, P., & Nicol, C.D. “Effect of CEO-TMT pay ratio on the value of New Product
Introductions” Submitted to Marketing Letters



Nicol C.D., Kashmiri, S., Gala, P. “Impact of CEO Extraversion on Strategic Marketing Outcomes” Target
outlet: Marketing Letters

SELECTED CONFERENCE PRESENTATIONS

Markin, E., Swab, G., Nicol, D., & White, J. “Benchmarking Strategic Orientation and Firm Performance: An
Analysis of the Dimensions of Entrepreneurial Orientation” (Southern Management Association 2019, Norfolk,
VA)

Nicol, C. D., Kashmiri, S., & Gala, P. “The Face of Marketing: Using Facial Width-to-Height Ratio to Predict
CMO Strategic Decision Making” (AMA Summer 2018, Boston, MA)

Gala, P., Kashmiri, S. and Nicol C.D. “Seeking Pleasure or Avoiding Pain: Influence of CEOs’ Regulatory Foci
on Firms’ Strategic Emphasis and Corporate Social Responsibility” (AMS Summer 2017, Coronado, CA)

Kashmiri, S., Nicol, C.D. and Arora S. “Me, Myself And I: Influence of CEO Narcissism On Firms’ Innovation
Proclivity And Marketing Controversies” (AMS Spring 2016 Conference, Orlando, FL)

Kashmiri, S., Nicol, C.D. and Arora S. “Me, Myself And I: Influence of CEO Narcissism On Firms’ Innovation
Proclivity And Marketing Controversies” (AMA Winter 2016 Conference, Las Vegas, NV)

Kashmiri, S., Nicol, C.D. and Hsu, L. “Protecting Retailers Against Contagion: Exploring the Shielding Role of
Marketing in the Negative Spillover of the Target Customer Data Breach” (Presentation, AMA Summer
Conference 2015, Chicago, IL)

Nicol C.D. and White, D. “Strengthening the Sales Relationship: Adaptive Selling Through Sports
Identification” (Southeast Marketing Symposium, 2014, University of Arkansas, Fayetteville, AR)

SERVICE

2021 Reviewer Journal of Research in Marketing and Entrepreneurship
2021 — Present McAfee School of Business Assurance of Learning Coordinator
2020 — Present McAfee School of Business Curriculum Chair

2020 Reviewer Journal of Business Research

2020 Reviewer Marketing Education Review

2019 University Learning Management System Steering Committee
2018 — Present University Curriculum Committee

2018 AMA Summer Conference Moderator / Facilitator

2018 McAfee School of Business Building and Space Work Group
2018 — Present McAfee School of Business Hiring Committee

2017-2019 Faculty Advisor, American Marketing Association

2017 University Wide Technology Committee

2016 Assistant Coach / Interim Head Coach, Union University Women’s Soccer
HONORS AND AWARDS

2019 Howard Newell Innovative Teaching Award Runner-Up

2018 McAfee School of Business Teaching Award

2017 McAfee School of Business Researcher of the Year

2016 Society for Marketing Advances Best Paper in Marketing Strategy Track



2016 AMA Sheth Foundation Doctoral Consortium (Notre Dame University, Southbend, [A)
2015 Society for Marketing Advances Doctoral Consortium (New Orleans, LA)

PROFESSIONAL AFFILIATIONS

Society for Marketing Advances
American Marketing Association

PROFESSIONAL EXPERIENCE

2019-Present President/CEQ, Crosswalk Consulting & Creative LLC, Lakeland, TN

Conduct brand audits and offer marketing consultant advice

Graphic design and digital content creation

WordPress website design, development & hosting, UX and SEO

Social media planning, management and training

Clients include but not limited to: Acres Dozen LLC, McCulley Allergy Sinus and Asthma
Centers, Arlington High School, Rossville Christian Academy, Collierville High School, The
Manor at Mount Carmel, Collierville Lobos Rush, Velocity Management, Millennial E-Com
Services

2010-2013 Career Tech Instructor, Southwind High School, Memphis, TN

Instructed students in their acquisition of practical business and marketing skills ranging
from the design of a marketing plan to the development of advertising copy.

Assisted students in earning university course credit through dual-enrollment business
courses associated with the University of Memphis and Southwest Community College.
Implemented and maintained school website including marketing and advertising of school
events, athletics and awards (including graphic design).

2007-2010  Verizon Wireless, Retail Sales and Customer Service Representative/Technician

SKILLS

Implemented consultative sales techniques to match consumer needs to products best suited
to their lifestyle requirements.

Led customer device workshops minimizing churn and increasing engagement.

Trained representatives in sales and service techniques as well as CRM, inventory and sales-
force systems.

Repair and replacement of warranty and insured devices

Statistical Analysis: Diction, Excel, LIWC, Qualtrics, R, SPSS, Stata, Mplus
Instructional Design: Canvas, Blackboard, FlipGrid, TopHat, StratSim

Graphic Design: Adobe Photoshop, Illustrator and Acrobat, Affinity Designer, Procreate
Web Development / Design: Wordpress, Elementor

Photography / Videography: Adobe Premiere Pro, Lightroom and DJI Suite

Social Media Management: Hootsuite, Buffer, Airtable
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